F’ R DIGITALI’EE  YEK-TUCT NO
ol MARKETING ~ KAHANY B TELEGRAM
I'IpOBepKa KayveCTBa KOHTEHTa Ha KaHarsie and

yBelin4yeHnd BOBJIeHEeHHOCTU ayaAUNTOPUNN.

Ha3BaHWMe KaHana oTpa)kaeT ero CyTb U coaepyaHue nocToB.

B onmcaHuMmM KaHana ykasaHbl KOHTaKTbl 419 KITMEHTOB U MapTHEPOB.

O 0O

B onucaHumm KaHana yka3aH rnpusbiB K AeMCTBUIO — MOAMMCKA, 3aMMCh, MOKYTKa,

CKauMBaHWe, nepexod Ha canT 1 T.4.

() O6r0oyKa KaHana oTPaX<aeT ero CyTb, NOEK N KOHTEHT.

() KOHTEHT NOCTOB MOHSTEH LIeNIEeBOM ayAUTOPUIU C YHETOM YPOBHS
OCBEOOM/IEHHOCTM B NpeaMeTe obCcyKaeHua.

() OnuvHHbIE TeKCTbl pa3buTbl Ha Naparpadbl U coaep>kaT popMaTUpoBaHUeE A1

obneryeHua BM3yanbHoOro Bocnpuatmna. CyTb TEKCTa OTPaXKeHa B MepBbIX OBYX

CTPOKaX.

O 0O

B TekcTax mpucyTCTBYET MOHATH bl 3aroTI0BOK, OTpa)KaPOLLI,l/Il;I
OCHOBHOE coaepXmnmMmoe.
B TekcTax oTCyTCTBYIOT OLLMOKUM U CNOXXHble an4a BOCMPUATUNA CJTOBa.

KaHan cooep)XmnT HaBuUraymio no noctam (B BMae CCblJTOK NN XeLLITeFOB).

O 00

B nybnunkaumax yepenyoTca TEKCTbI, M306paXkeHnsa 1 BUOeo ANg NpuaaHmns
PAa3HOOOPA3UNA KOHTEHTY.

KntoyeBble MaTepmalibl Cbl/IKCI/IpyI-OTCS?I C NMOMOLLBbKO 3aKpern1eHHbIX NMOoCTOB.

OO0

Ha KaHane nogkntoYeHbl KOMMEeHTapuy ana obMeHa LeHHoW MHpopMaLmen ¢
ayauTopuen.

MNcrnonb3ytoTca BOMNPOChI 419 ayANTOPUKM 1M ToNTI0COBaHMSA B BUAOE OMPOCOB.

OO

AOMUHUCTPATOP KaHaa onepaTMBHO OTBEYAET Ha BCE KOMMeEHTapum
OT ayauTopumn. KayxgomMy OCMbICIEHHOMY KOMMeEHTaputo yaendaeTca BHMMaHMe.
() MocTbl Ny6nAnKytoTes perynapHo. YactoTa ny6amKaLmii OcTaeTcss HEM3MEHHOM C

TedyeHneM BpeMeHN.
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