DIGITALIEZE JYEK-JIUCT NO HACTPOWUKE
sl F ’ R MARKETING  SIHOEKC METPUKM

MpoBepKa KOPPEKTHOCTU HAaCTPOEK cUHeTUMKA AN NosyYeHUda
6onbliero o6bemMa MHPoOpPMaLLMM O BUIUTAX Ha CanT.

Kopf cueTyrKa yCTaHOBMEH Ha CauT M NOAK/TIOYEH K KaXXOoM CTpaHuLe.

HacTpoeHo oTcnexxmBaHme LeneBbix AeNCTBUIM NoceTUTeNnen Ha canTe.

O 0O

BnagenbLeM cueTUMKa SBMSEeTCH pyKoBoaUTeNb/Bnageney, a octasbHble

COTPYOHUKN MMEIOT NepCOHabHbIM OOCTYM CO CBOEW MOYTHI.

() Y nonb3oBaTenei cyeTUMKa HaCTPOEHbI MpaBa OoCTyna (MPOCMOTP UMK
penakTnpoBaHME B 3aBMCUMOCTM OT 3a4a4 COTPYAHUKA).

() CyeTumk NpmBssaH K GHOeKc BebMacTepy A5 KOPPEKTHOMO
MOMCKOBOIO NPOOBUMXKEHMUS.

() BktoyeHa onumsa aBToMaTUYECKUX Lienel (@BToMaTnYeckoe OTCIeXMBaHme
BaXXHbIX OEMNCTBMM noceTuTenemn).

(D) BkntoyeHa onumsa Be6Bur3opa (BUAEO3aMmMCK MoceLLeHUn caiTa
C OTCNeXXMBaHMEM OBMKEHMSA KypCopa).

() Bk/toyeHa onums MOHUTOPWMHIa caiTa (MonydeHne yBeaoMneHmnM
0 NpobnemMax c AOCTYMHOCTbIO canTa).

() Ecnu Bbl NpogaeTe ToBapbl Ha camTe, TO BK/OYEHa U HaCTPOEHa
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